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• At each phase of the Restoring Safe Services Plan, 
Manitobans have asked questions of government officials 
and provided feedback on proposed changes.

• The Restoring Safe Services roadmap and Manitoba’s 
success in responding to COVID-19, is a direct result of 
Manitobans playing their part and being engaged in the 
process.

• Unprecedented engagement on EngageMB
 50,000+ Engaged on Restoring Safe Services
 75,000+ participants in Telephone Town Halls
 * An aggregation of stakeholder meetings
 Close to 15,000 people registered with EngageMB 

since March 30, 2020. 
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• In response to the COVID-19 pandemic public heath orders 
were announced March 30, 2020. The Q & A tool allowed 
the public to ask questions that could be publically 
answered and displayed on EngageMB.

• This provided direct access to officials, including public 
health and lawyers, to assist with interpreting orders. 

• Within the first 24 hours approximately 850 questions were 
submitted from the public. 

• Over 3000 questions were answered through EngageMB 
from March 30 – May 20.  

Q & A Tool - Questions Answered 3,213
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• The Draft Plan for Phase Two was released May 21 with a 
survey and the Q & A tool. 

• More than 5,700 Manitobans provided feedback on the 
second phase through the survey from May 21 – June 1.

Phase Two Survey 5,769
Q & A Tool - Questions Answered 355
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Phase Two Survey results posted on EngageMB 
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• Phase 3 included multiple focused surveys and the use 
of the Q&A Tool. 

Phase Three Survey 5,392
Students Education Survey 7,000
Parents Education Survey 30,538

Q & A Tool - Questions Answered 87

Education Survey Comments 312

Welcoming our Students Back Survey 46
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Phase Three Survey results posted on EngageMB 
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2.7M unique users 
visited Manitoba.ca 7.5M times 
viewing 12.7M pages of content

1K posts, 8.5M impressions, 
387K engaged

127 live events with 2.7M impressions and 679K 
views

878 tweets with 6.2M impressions and 208K 
engaged
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Lessons Learned – Work Flow Process 

Communicate with web team and vendors on potential 
for increased web traffic to prevent down time. On 
March 30 EngageMB had 41,182 visits after the public 
health order announcement. 

Ensure a plan is in place to triage questions to subject 
matter experts and secure approvals for public 
distribution.  

Share scripts with other public communication program 
areas to ensure consistency when questions are coming 
in through multiple channels.

41,182
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Lessons Learned – Engagement Best Practices 

Require registration for surveys to add credibility 
to results. 

Provide opportunities for both quantitative and 
qualitative survey feedback. 
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Next Steps

• Currently engaging with the public on Personal 
Care Home Visitation Shelters.

• Future public engagement on our long-term 
pandemic response framework.

• Launch a robust Public Opinion Research program, 
to be paralleled with EngageMB surveys.

• Call to action to participate on EngageMB, where 
government will continue to launch small, focused 
surveys that reflect emerging ideas and needs as 
part of the #RestartMB phase



Questions?
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