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FPT Meeting Notes April 26th 2022

COVID
Removed link for cruise ship exposures in the travel landing page, it now has its own specific page. So links must be updated
Updated content on ArriveCAN and related infographics
Cruise ships and pleasurecraft information has been published
Medicago vaccine has been approved
Consolidated travel within Canada information
Medical contra-indications information updated
FPT response plan for ongoing management of Covid has been updated
https://www.canada.ca/en/public-health/services/diseases/2019-novel-coronavirus-infection/guidance-documents/federal-provincial-territorial-public-health-response-plan-ongoing-management-covid-19.html 
https://www.canada.ca/fr/sante-publique/services/maladies/2019-nouveau-coronavirus/document-orientation/plan-intervention-federal-provincial-territorial-matiere-sante-publique-gestion-continue-covid-19.html
updated content on prevention and risk page, how to care someone at home, resources for seniors, quarantine and isolation, resources for parents and children – WIP
reminder to ensure links don’t remain broken for end user information access
updating the rapid test distribution page to ensure better data coordination with provinces
https://www.canada.ca/en/public-health/services/diseases/2019-novel-coronavirus-infection/symptoms/testing/increased-supply.html
UKRAINE
www.canada.ca/russian-invasion-ukraine 
GAC has a new landing page detailing Canada’s response to the Russian invasion of Ukraine
Similar to other landing pages within the wider GC web presence, in order to coordinate with other government depart (Immigration, assistance, trade and investment, etc) Page is still evolving to meet changing circumstances, creating a balance between user need and government messaging
Important to tag relevant news pieces to ensure content is posted
Live chat functionality to GAC’s emergency response centre
The page’s ‘sterile’ design is intended to ensure proper emergency information is easily accessible and presented in a way that ensures that it appears credible. Ensuring a high-task success for emotional content is crucial, due to the stress experiences by users.

DASHBOARD DATA VISUALIZATION
high public demand for coronavirus data from the public, senior stakeholders and decision-makers.
Data must be presented in a way that can be updated, due to the responsive and agile nature of covid data. This requires a streamlined process. Integrating data and dashboards in a useable product with a dynamic data approach.
Data objectives : 
Provide National Leadership
Data Driven Decision Making
Public trust through openness, transparency and design consistency
Promote good public health
Combat misinformation
Multiple platforms of use (Canada.ca, public health infobase, social media)
A good working example would be vaccination coverage page. The design evolved over time to ensure a more efficient publication of data, while also allowing people to access historical covid data through the archive tab.
DTO provided feedback widget allowing users to provide feedback on the covid data to ensure it continues to make sense
Data trends are also posted for public consumption
DISCUSSION – FUTURE FPT FORMAT
No time to discuss this topic



